
 

 

2026 SCP Working Paper Reception 

Welcome to the 2026 SCP Working Paper Poster Reception! In this program, you will find each of the paper 
posters that will be presented at this year’s conference. The posters are organized by research topic and 
listed in the same order as is shown on the working paper map found in your conference booklet and on the 
website. This should make navigating the reception easier, allowing you to visit the topic areas aligned with 
your interests and maybe even form connections with other scholars interested in similar work. 

Additionally, we are doing something new and fun this year that ties into the conference theme of Cultivating 
Connections Through Kindness, Compassion, and Respect. As you visit authors and their posters, we 
encourage you to connect with them and offer constructive feedback on their work. Those who are 
particularly constructive may receive a marigold sticker from one or more of the presenting poster authors. 

If you receive at least one sticker, make a note of it on your Marigold BINGO card (hint: there is a space for 
receiving a marigold sticker during the poster reception). If you receive several stickers, make sure you attend 
the Saturday lunch. We will be awarding a prize to the attendee who collects the greatest number of marigold 
stickers from the working paper authors! 

Product Design, Repair, and Ownership 

A1 | Caught off Guard: Understanding When and Why Sudden Failures Increase Product Repair Intentions 
Aruna Tatavarthy, NHH Norwegian School of Economics; Nidhi Agrawal, University of Washington; Helge 
Thorbjørnsen, NHH Norwegian School of Economics 

A2 | The Hidden Price of Product Repairs: Uncovering Social Costs of Frugality Attributions 
Aruna Tatavarthy, NHH Norwegian School of Economics; Nidhi Agrawal, University of Washington; Helge 
Thorbjørnsen, NHH Norwegian School of Economics 

A3 | How Interface Design Shapes Product Retention Behaviors 
Huitian Zhang, Hong Kong Baptist University; Lei Su, City University of Hong Kong; Jaideep Sengupta, 
Hong Kong University of Science and Technology 

A4 | A More Creative World Is a More Sustainable One: How to Increase Length of Product Usage through 
Creativity and Emotional Attachment 
Ludovica Cesareo, Lehigh University; Cesare Amatulli, University of Bari; Alessandro Peluso, University 
of Salento; Matteo DeAngelis, LUISS University 

A5 | Disability-focused Product Design Messaging and Perceived Innovativeness: How Marketing for Disabled 
Consumers Shapes Brand Outcomes 
Madison Spencer, University of Connecticut; Kelly Herd, University of Connecticut 

A6 | Consumer Perceptions of Product Novelty are Category Independent: A Fluency Account 
Chukwuma Asuzu, University of Toronto; Alison Olechowski, University of Toronto 

A7 | Other-Oriented Motives in Brand Avoidance 
Tima Abboud, York University; Grant Packard, York University; Jodie Whelan, York University 



 

 

A8 | From Stake to Stewardship: The Impact of Employee Ownership on Perceived Product Quality 
Smaraki Mohanty, Elon University; Iman Paul, Rutgers University Camden; Jeffrey Parker, University of 
Illinois Chicago 

A9 | The Lingering Touch Effect: How Prior Ownership Cue Hurts Second-hand Purchases by Undermining 
Anticipated Psychological Ownership 
Hongting Zhang, Hong Kong University of Science and Technology; Jiewen Hong, Hong Kong University of 
Science and Technology 
 

Ethics, Activism, and Sustainable Consumption 
A10 | Art Exposure as a Pathway to Sustainable Lifestyles 

Jin Sun, The University of International Business and Economics; Jiajia Zhang, The University of 
International Business and Economics; Haojun Chen, The University of Hong Kong; Hongwei He, The 
University of Manchester; Sumin Kim, The University of Manchester 

A11 | The Psychology of Digital Hoarding: A Personality-Based Perspective 
Tom KB Koo, Dalhousie University; Hyoseok Kim, Southern Connecticut State University 

A12 | Ethics in Spotlight: Brand Moral Transgression And Consumer Moral Grandstanding 
Sahel Zaboli, New York Institute of Technology; Hesam Teymouri Athar, University of New Haven; Steven 
Shepherd, Oklahoma State University 

A13 | Spurring Secondhand Clothing Consumption Through Moral Disgust for New Clothing 
Hannah Smith, The Pennsylvania State University; Karen Page Winterich, The Pennsylvania State 
University 

A14 | Crowding out Systemic Change: The Appeal of Individual-Level Interventions 
M. Leonor Neto, New York University; Olivia Kim, Norwegian School of Economics; Minah Jung, New York 
University 

A15 | Partisan Shades of Green: Political Identity and Environmentally Friendly Behavior 
Ravi Mehta, University of Illinois Urbana-Champaign; Lidan Xu, University of North Texas; Wenna Han, 
University of Illinois Urbana-Champaign; Dilip Chhajed, Purdue University; Juliet (Rui) Zhu, Cheung Kong 
Graduate School of Business 

A16 | Framing the Environment, Dividing the Mind: How Political Identity Interacts with Moral and Systemic 
Pathways in Climate Messaging 
Younjung Park, Sungshin Women's University; Eunmi Jeon, Gothenburg University; Jaisang Kim, Texas 
A&M University-Central Texas 

A17 | When Brands Take a Stand, Do Men and Women Respond Differently? Consumer Reactions to Brand 
Activism 
Ritomaitree Sarkar, University of North Texas; Lidan Xu, University of North Texas; Yafei Guo, University of 
North Texas 

A18 | The Authenticity Paradox: How Verbal Authenticity Differentially Influences Health Information 
Engagement 



 

 

Gina Cui, Coastal Carolina University; Antonios Tiganis, Aarhus University; Patrick van Esch, Coastal 
Carolina University 

A19 | Hearts Over Honor: How Individualizing Moral Appeals Drive Social Media Engagement with 
Sustainability Messaging 
Antonios Tiganis, Aarhus University; Gina Cui, Coastal Carolina University; Polymeros Chrysochou, 
Aarhus University; Frank Mathmann, Queensland University of Technology 

A20 | Brand Activism or Market Segmentation? Consumer Reactions to Non-Standard Representations 
Guilherme Ramos, Rochester Institute of Technology; Yan Vieites, FGV - EBAPE; Larissa Elmor, FGV - 
EBAPE 

A21 | The Price of Taking a Stand: How Brand Activism Post Triggers or Calms Reactance to Influence Brand 
Bravery, Advocacy Support, and Social Engagement 
Ming-Yi Chen, National Chung Hsing University; Ting-Yu Chen, National Chung Hsing University 

A22 | Beyond the Needle: Behavioral, Psychological, and Societal Dimensions of Weight-Management 
Medications 
Sevincgul Ulu, Southern Illinois University Carbondale; Naz Onel, Stockton University 

A23 | Communication of Truly Novel Diseases (TNDs) and Preventative Behavior 
Arslan Javed, ICN Business School; Reetika Gupta, ESSEC Business School 

A24 | Are There Environmental Costs of Racial Bias in Retail Settings? 
Gheremey Edwards, University of Michigan; Tracy Rank-Christman, University of Wisconsin-Milwaukee; 
David Wooten, University of Michigan 

 

Consumer Judgment, Communication, and Marketplace Design 

B1 | Development and Validation of the Unified Scale of Compassion for Other People: From Fragmentation 
to Unity 
Ecem Emur-Bilge, Technical University of Munich; Jutta Roosen, Technical University of Munich 

B2 | From Glances to Algorithms: The Changing Nature of Civil Inattention in Consumer Spaces 
Rana Sobh, Qatar University; Russell Belk, York University 

B3 | From Binge to Rewatch: Reframing Media Reconsumption Beyond Pathology 
Niusha Safarpour, University Canada West; Sarah Moore, University of Alberta; Clarice Zhao, McGill 
University 

B4 | Homelessness-Based Impact Hiring and Consumers’ Responses 
Cindy Wang, California Polytechnic State University; Brandon Reich, Portland State University; Wanying 
Shi, Portland State University 

B5 | Impatient For Impact: Intertemporal Preferences for an Earlier Donation Impact Timing 
Jieyi Chen, University of Chicago Booth School of Business; Oleg Urminsky, University of Chicago Booth 
School of Business 



 

 

B6 | Glass Half Empty: How Pessimism is Seen as a Moral Failing 
Eda Erensoy, Yale University; Deborah Small, Yale University 

B7 | Generating Controllable Visual Stimuli Using Stable Diffusion: A Guide for Behavioral Experimental 
Research 
Jia Liu, Hong Kong University of Science and Technology; Qiaoyang (Joann) Liu, University of Florida; Xinyi 
Sun, Hong Kong University of Science and Technology 

B8 | It's Still Rock and Roll to Me: How Music Type Shapes Preferences for Masculine and Feminine Themed 
Products. 
Shahriar Uddin, University of North Texas; Blair Kidwell, University of North Texas 

B9 | You Are What You Binge Watch: The Effects of Media Format and Content Character on Consumers’ 
Wellbeing 
Eda Ozturk, University of Cincinnati; Oriana Aragón, University of Cincinnati 

B10 | How Political Ideology Shapes Prosocial Consumer Behavior Research 
Ethan Milne, Ivey Business School, Western University; Kirk Kristofferson, Western University; Miranda 
Goode, Ivey Business School, Western University; Kate White, Sauder Business School, University of 
British Columbia 

B11 | Fleeting Feeds, Fading Memories: Investigating Memory for Short-Form Media Content 
Stephanie Hong, University of Chicago Booth School of Business; Kristin Donnelly, University of Chicago 
Booth School of Business 

B12 | Does Authenticity Matter in Comedy Consumption? 
Drew Gorenz, University of Southern California; Norbert Schwarz, University of Southern California 

B13 | “Is Anthropomorphism Always Helpful?” The Impact of Anthropomorphism on Healthcare Chatbot 
Acceptance 
Ruiqi Dong, Drexel University; Chen Wang, Drexel University 

B14 | How Well Does the Literature on Behavioral Interventions Generalize? An Empirical Test 
Linnea Gandhi, The Wharton School, University of Pennsylvania; Elizabeth Tipton, Northwestern 
University; Duncan Watts, University of Pennsylvania 

B15 | When Lump-Sum (vs. Periodic) Giving Encourages Donations: The Role of Joint vs. Separate Appeals 
Minghao Xu, University of Leeds; Shankha Basu, University of Leeds; Rajen A. Anderson, University of 
Leeds; Josko Brakus, University of Leeds 

B16 | All or Nothing: The Differential Appeal of Minimalism and Maximalism in Product Packaging Design 
Sarah Motallebi, Georgia Tech; Michael Lowe, Georgia Tech; Kevin Sample, University of South Carolina 

B18 | Beyond Recipients: How Portraying Disabled Individuals as Donors Increases Charitable Giving 
Yining Yao, The University of Hong Kong 

B19 | The Homecoming Hypothesis of Nostalgia: Guiding the Consumer HOME 
Steven Shaw, The Wharton School, University of Pennsylvania 

B20 | The Impact of Temporal Focus on Minimalist Aesthetics Preference 
Ruiqi Dong, Drexel University; Yanliu Huang, Drexel University 



 

 

B21 | When and Why Real Beauty Fails to Sell Products 
Amelia Singh, Rutgers University; Aziza Jones, University of Wisconsin Madison; Kristina Durante, 
Rutgers University; Sarah Hill, Texas Christian University 

B22 | Moral and Material Purity Tradeoffs in Product Consumption 
LanAnh Ton, Texas Christian University; Rosanna Smith, University of Illinois at Urbana-Champaign; 
Shih-Chun Chin, National Taiwan University 

B23 | The Natural Disadvantage: Social Media Sharing of Natural Skincare and Target Attractiveness 
Alessia Buiga, Toronto Metropolitan University; Matthew Philp, Toronto Metropolitan University; Rishad 
Habib, Toronto Metropolitan University; Maxwell Poole, Rotterdam School of Management 

B24 | Ties That Bind or Loosen? A Meta-analysis on the Effectiveness of Social Tie Strength in Consumer 
Communication 
Alex Belli, The University of Melbourne; Francois Carrillat, Griffith University; Adrian Camilleri, University 
of Technology Sydney 

C1 | A Two-Step Approach to Computationally Mapping Consumer Goal Systems 
Courtney Lee, Stanford University; Ada Aka, Stanford University; Szu-chi Huang, Stanford University 

C2 | Examining Olfaction and Nostalgia in VR 
Seth Ketron, University of St. Thomas; Kirsten Cowan, University of Edinburgh; Priscilla Pena, University 
of St. Thomas; Anupama Bharadwaj, University of St. Thomas 

C3 | When White Space Backfires: How Inter-Product Spacing Narrows Attention and Dampens Novel 
Choices 
Yingting Wen, EMLYON Business School; Gilles Laurent, ESSEC Business School 

C4 | Can I Take a Mulligan? The Effect of Brand Backtracking on Brand Attitudes 
Joseph Lawall, University of Arkansas; Daniel Villanova, University of Arkansas; Leah Smith, University of 
Arkansas 

C5 | Consumer Resilience to Grief – How a Deadbot Can Contribute to Grief Relief and the Development of a 
Parasocial Preference 
Lara Fröbel, Heinrich Heine University Düsseldorf 

C6 | Watching Without Watching: Incentives Increase Engagement Quantity but Weaken Engagement Quality 
Nancy Shen, The Ohio State University; Grant Donnelly, The Ohio State University; Rebecca Reczek, The 
Ohio State University 

C7 | When Doing Better Backfires: The Efficiency Penalty for Warmth-Based Nonprofits 
Katina Kulow, University of Louisville; Kara Bentley, Portland State University; Priyali Rajagopal, University 
of North Texas 

C8 | Range Concentration and Boundary Crossing Effects: How Do Range Formats Shape Probabilistic 
Judgments? 
Riya Sa, Tilburg University; Tatiana Sokolova, Tilburg University 

C9 | Anchored by First View: How Viewing Order Shapes Willingness to Pay In Joint Evaluation 
Rochak Khandelwal, Indian Institute of Management Bangalore 



 

 

C10 | The Anchoring Effect of Constrained Price Reduction on Consumer Evaluations and Choices 
Yuhao Lu, University of Florida 

C11 | Unveiling the Discrepancy Between Reviewer Intent and Consumer Interpretation 
May Yuan, CUHK Business School; Leilei Gao, CUHK Business School 

C12 | Typicality and Ambiguity in Experiential Product Images: The Role of Categorization in Consumer Choice 
Liu Liu, Leeds School of Business, University of Colorado, Boulder; Paul Andrew Blythe, Leeds School of 
Business, University of Colorado, Boulder; Natasha Zhang Foutz, McIntire School of Commerce, 
University of Virginia; Masakazu Ishihara, New York University; Alixandra Barasch, Leeds School of 
Business, University of Colorado, Boulder 

C13 | When “Zero” Isn’t “Free”: Linguistic Framing Effects in Health and Sustainability Labels 
Hui Zhang, Iowa State University; Sekar Raju, Iowa State University 

C14 | Good Is More Causal Than Bad: Correlation Framing Affects Perceived Causality 
Yue Zhang, Rotterdam School of Management; Gabriele Paolacci, Rotterdam School of Management 

C16 | From Scared to Shared: Recreational Fear Reduces Perceived Crowding 
Sangmin Kim, University of Minnesota; Zuzanna Jurewicz, University of Minnesota; Andrea Luangrath, 
University of Iowa; William Hedgcock, University of Minnesota 

C17 | The Respectful Disposal: How Product Evaluations Impact Consumer Recycling Behavior 
Vivian Xie, NYU Shanghai; Rajesh Bagchi, Virginia Tech 

C18 | The Unwilling Ambassador Effect: Logo-Prominent Freebies Reduce Consumer Willingness to Spread 
Positive WOM 
Nancy Shen, The Ohio State University; John Costello, University of Notre Dame; Rebecca Reczek, The 
Ohio State University 

C19 | “This Purchase Amounts to Five Hours of My Work”: How Salience of Personal Labor Costs Impacts 
Consumer Behavior 
Jiayun Shen, Arizona State University; Xin Zhou, Arizona State University; Monika Lisjak, Arizona State 
University; Neeru Paharia, Arizona State University 

C20 | How the Customer Journey Shapes Dynamic, Path-Dependent Willingness to Pay 
Erika Yang, Kellogg School of Management, Northwestern University; Eric Anderson, Kellogg School of 
Management, Northwestern University; Derek Rucker, Kellogg School of Management, Northwestern 
University; Sharlene He, University of Waterloo 

C21 | The Power of Presentation: Sequential vs. Simultaneous Presentation and Choices from Memory 
Natalie Moore, University of Chicago Booth School of Business; Oleg Urminsky, University of Chicago 
Booth School of Business 

C22 | Affective Spillover in Gift Giving: How Givers’ Positive Feelings About Discounts Shape Inferences of 
Recipient Liking 
Emily Huang, Washington University in St. Louis; Jay Naborn, Washington University in St. Louis; Fausto 
Gonzalez, Washington University in St. Louis 

C23 | The Impact of Ingredient Purpose Disclosures on Consumers’ Purchasing Behavior 
Lukas Schnabel, University of Connecticut; Stefan Hock, University of Connecticut 



 

 

C24 | Time For Something New: The Effect of Time Velocity Perception on Novelty-Seeking Behavior 
Samuel Su, Kellogg School of Management, Northwestern University; Maferima Touré-Tillery, Kellogg 
School of Management, Northwestern University 

D1 | Recommendations and Autonomy: How Recommendations Suppress Search 
Abdullah Althenayyan, Columbia Business School; Luc Wathieu, Georgetown University 

D2 | The Trust Deficit: How Salesperson Race Shapes Consumer Persuasion and Purchase Intent 
Devin Edwards, Texas A&M University; Keith Wilcox, Texas A&M University; Ximena Garcia-Rada, Texas 
A&M University 

D3 | Persistence of Biased Inferences Between Product Features 
Daniel Todorovic, Virginia Tech; Mario Pandelaere, Virginia Tech 

D4 | How Segregated Versus Integrated Categorization Impacts the Selection of Products of Foreign Origin 
Bryce Pyrah, University of Minnesota; Exequiel Hernandez, The Wharton School, University of 
Pennsylvania 

 

Food Choices, Self-Improvement, and Service Experiences 

D5 | Mystery Consumption Backfire: How Package Framing Shapes Purchase Intentions for Near-Expired 
Food 
Jiexian Huang, University of Newcastle; Xiaodong Nie, University of Washington Bothell 

D6 | Selling Self-improvement: Distinguishing between Constructive and Corrective Persuasive Messages 
Alberto Barchetti, University of Cincinnati; Joshua Clarkson, University of Cincinnati; Ashley Otto, Baylor 
University 

D7 | (Dis)Entitlement to Eat Meat as a Barrier and Opportunity to Promote Plant-Based Food Choices 
Sezin Ekinci, University of Amsterdam; Sadaf Mokarram Dorri, University of Amsterdam; Carina 
Thuerridl, University of Amsterdam; Willemijn van Dolen, University of Amsterdam 

D8 | Is Labeling Only Low-Emission Products Sufficient to Promote Sustainable Choices? The Interplay of 
Gradual Labeling and Emission Predictability 
Shemal Doshi, INSEAD; Pierre Chandon, INSEAD; Jad Chaaban, Doha Institute 

D9 | More Gift, More Waste: Why Gifted Food Gets Wasted More 
Zhennan Xu, University of Maryland; Yuxuan Liu, University of Iowa; Rong Huang, Saint Anselm College 

D10 | Too Special to Improve? How Limited-Edition Products Influence Self-improvement 
Bingyan Hu, Mississippi State University; Xinwei Liu, Mississippi State University; Zhao Liu, Mississippi 
State University 

D11 | Robots or Humans? How Social Exclusion Shapes Consumer Preferences in Service Encounters 
Tangwutu Yang, School of Management, Huazhong University of Science and Technology; Yi Li, School of 
Management, Huazhong University of Science and Technology; Zhihao Yu, University of Nebraska at 
Omaha 



 

 

D12 | From Service to Self-Interest: How Payment Framing Shapes Voluntary Contributions 
Shirley Bluvstein, Baruch College; Jannine Lasaleta, Yeshiva University 

D13 | Digital Corporate Apologies Featuring Pet Images in Response to Service Failures 
Laura Lavertu, Grenoble École de Management; Ben Marder, University of Edinburgh; Amin Nazifi, 
University of Birmingham; Kirsten Cowan, University of Edinburgh 

D14 | Step Through the Wardrobe: Social Exclusion Fuels Immersive Consumption 
Yoonho Jin, The Chinese University of Hong Kong, Shenzhen; Iris Hung, The Chinese University of Hong 
Kong, Shenzhen; Ruoxu Ding, The Chinese University of Hong Kong 

D15 | Tech at the Table: The Negative Influence of Table Tablets on Consumers’ Tipping Behavior 
Fatima Kaveh, University of Texas at El Paso; Frank Cabano, Kansas State University; Elizabeth Minton, 
University of Wyoming 

 

AI, Power, and Social Dynamics in Markets 

D16 | A Case Study of the Swifties: How Brand Community Practices Can Influence Social Change 
Christine Hu, University of California, Irvine; Hope Schau, University of California, Irvine; Tonya Bradford, 
University of California, Irvine 

D17 | Does Feeling Richer Affect Our Social Relationships? An Investigation into the Social Consequences of 
Subjective Wealth 
Jay Zenkic, Deakin University; Alex Belli, The University of Melbourne; Ali Tamaddoni, Deakin University; 
Arvid Hoffmann, The University of Adelaide; Brent McFerran, Simon Fraser University 

D18 | Same Fare, Different Words: Price Explanations and Consumer Response in Rideshare Platforms 
Zhiying Jin, The University of Texas at Austin 

D20 | Do We Write What AI Tells Us To? LLMs as Persuasive Agents 
Roger Saumure, The Wharton School, University of Pennsylvania; Robert Meyer, The Wharton School, 
University of Pennsylvania 

D21 | Do We Communicate with Generative AI Differently? 
Pete Zhou, University of Arizona; Yujie (Jay) Zhao, Shandong University; Caleb Warren, University of 
Arizona 

D22 | Consumers’ Responses to AI Agents’ Conversational Content 
Feyzan Karabulut, North Dakota State University; Sarah Moore, University of Alberta; Paul Messinger, 
University of Alberta 

D23 | The Compassion Gap in AI Wellness Tools: Building Connection Through Emotional Safety 
Manaswini Acharya, Texas Tech University; Mayukh Dass, Texas Tech University 

D24 | When Product Differentiation Justifies the Pink Tax: Female Consumer Responses to Gendered Pricing 
Dingning Yang, University of Chicago; Oleg Urminsky, University of Chicago Booth School of Business 



 

 

E1 | Algorithm or Artisan? Consumer Morality in AI-Driven Luxury Design 
Kylie Vo, West Virginia University; Aaminah Malik, Lahore University of Management Sciences (LUMS); 
Fayez Ahmad, Appalachian State University 

E2 | Shared Reality Between Consumers and Brands 
Jessica Farace, University of Kentucky; Nicole Davis, University of Kentucky; Tracy Rank-Christman, 
University of Wisconsin-Milwaukee 

E3 | Enhance or Protect? Privacy as a Goal System in Consumer Decisions 
Hichang Cho, National University of Singapore 

E4 | Scrutinizing AI (vs. Human) Sources: A Regulatory Focus Approach 
Zhaleh Ansaripoor, University of California, Irvine; Loraine Lau-Gesk, University of California, Irvine 

E5 | How Power-Distance Belief Shapes Reactions to AI- versus Human-made Products 
Kaixin (Kathy) Huang, Georgia State University; G. Ceren (Gerry) Aksu, University of Massachusetts 
Boston; Alokparna (Sonia) Monga, Georgia State University 

E6 | Appealing to Power: How Cultural Beliefs About Hierarchy Shape Advertising Effectiveness 
Ya-Hui Kuo, National Cheng Kung University, Taiwan, R.O.C.; Jung-Tzu Hsu, National Cheng Kung 
University, Taiwan, R.O.C. 

E7 | The Role of Persuasion Knowledge in Driving Reviewing Behavior for Credence Goods 
Yu-Jen Chen, National Taiwan University 

E8 | Deconstructing the Roles of Brand, Design, and Consistency in Consumer Choice with Generative AI 
Jungeun Lim, University of Wisconsin Madison; Remi Daviet, University of Wisconsin Madison; Tanishka 
Jain, University of Wisconsin Madison 

E9 | Branding the Circular Economy: How Branded Recommerce Drives Consumption of Pre-owned Products 
Stuti Agarwal, Harvard Business School; Elie Ofek, Harvard Business School; Raghabendra KC, Rollins 
College 

 

Brands, Identity, and Digital Influence 

E11 | Escaping Emptiness: The Role of Comforting Consumption 
Hyewon Cho, Stonehill College; Ravi Mehta, University of Illinois Urbana-Champaign; Wenna Han, 
University of Illinois Urbana-Champaign 

E12 | Exploring the Role of Sentiment and “Quotation” in AI‑Generated Review Summaries 
Guanjie Huang, University of Chicago; Oleg Urminsky, University of Chicago Booth School of Business 

E13 | Do-It-Yourself to be Better: Understanding How Loneliness Shapes Consumer DIY 
Ritomaitree Sarkar, University of North Texas; Priyali Rajagopal, University of North Texas 

E14 | From Free to Fee: The Role of Brand Relationship Norms in Consumers' Acceptance of Paid-Exclusivity 
Transitions 
Jingzhi (Ginger) Liu, The Pennsylvania State University; Sara Dommer, The Pennsylvania State University 



 

 

E15 | The Self-Brand Connection Paradox: Perceived Power without Actual Decision Authority 
Jeonghwa Seo, Sungkyunkwan University; Ji Kyung Park, University of Delaware 

E16 | Does Grandpa Recycle? How Age Stereotypes Shape Effectiveness of Green Marketing and Firm Trust 
Tounarouze ElYazidi, Arizona State University; Chaumanix Dutton, Arizona State University; Adriana 
Samper, Arizona State University; Andrea Morales, Arizona State University 

E17 | Virtual Copresence: A Double-Edged Sword for Acquisition Effort in Virtual Luxury Consumption 
Wuxia Bao, Rennes School of Business; Ling Jiang, University of Quebec in Montreal 

E18 | The Behavioral and Psychological Impacts of Virtual Influencers: A Systematic Literature Review and 
Integrative Framework 
Xue Zhang, Michael Smurfit Graduate Business School, University College Dublin; David DeFranza, 
Michael Smurfit Graduate Business School, University College Dublin; Marius Claudy, Michael Smurfit 
Graduate Business School, University College Dublin 

E19 | Aging in the Metaverse: Managerial–Consumer Asymmetry on the Acceptance of Older Virtual 
Influencers 
Lu Fang, Hong Kong University of Science and Technology; Anirban Mukhopadhyay, Bayes Business 
School 

E20 | The Psychology of Green Feature: When Materials Matter More Than Processes 
Yu-Shan Huang, University of Central Florida; Xin He, University of Central Florida 

E21 | When GenAI is Gendered: The Effect of Feminine and Masculine Tone on Intentions to Share AI-
generated News Summaries 
Yao Yao, Rutgers University; Junha Kim, Rutgers University; Gabriela Tonietto, Rutgers University 

E22 | Increasing the Aesthetic Appeal of Nonsense Brands 
David Luna, University of Central Florida; Linnéa Chapman, Florida International University; 
Massimiliano Ostinelli, Florida Atlantic University 

E23 | No Logo: The Effect of Brand Attribution on Partisan News Consumption 
Ty Longmire-Monford, Leeds School of Business, University of Colorado, Boulder; Chuck Howard, 
Darden School of Business, University of Virginia 

E24 | Linguistic Influences on Consumer Perceptions 
Chris DiPardo, Brock University; Antonia Mantonakis, Brock University; Nathalie Spielmann, NEOMA 
Business School 
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